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S.A. Chenin blanc wines 

Å S.A. wine industry = improving CB image 

ï Historically: ñWorkhorseò image & low quality wine 
 

Neutral grape sensory profile    
 

Å Wine style variety & quality improved 

 

 

Å Buté Consumers = confused!  

   
 

 

 

 

Chenin Blanc Style Description (Residual sugar content) 

Fresh & Fruity (FF) < 9g/L  

Rich & Ripe unwooded (RRu) < 9g/L  

Rich & Ripe wooded (RRw) < 9g/L  

Rich & Ripe slightly sweet 9 ï 30 g/L  

Sweet >30 g/L  

Sparkling Tank fermented or Cap Classique 
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Vinification & Maturation 

Complex wine sensory profile 



The òstate-of-confusionóé 

Questions askedé 

 
1. Which wine styles = are confusing consumers? 

 

2. CB wine style knowledge influence on wine 
preferences?  

 
3. Drivers of liking? 

 

4. Use wine styles as marketing tools?  

 
5. What influences Gen. Y wine purchases & 

consumption? 

 



Generation Y under the 

microscopeé 

Born 1977- 2000 (21 - 32 yrs old)é new opportunities 
          (Wolf, Carpenter & Qenani-Petrela, 2005) 

 

Å Largest generation (1/4 of S.A. pop)        (Hammond, 2010) 
 

Å Eager to experiment         (Hammond, 2010) 
 

Å Socially interactive (WOM)        (Hammond, 2010) 
 

Å Wine knowledge < Gen. X wine knowledge (1965-1976)  (Barber et al., 2008)  
 

 

Sample group: Gen Y = growing market 

 
Å 21-32 yrs old, W.C., regular white wine consumers  

 

Å 150 Gen. Y consumers  
 

Å Preference & exploratory research  

 



Q1: Which CB wine styles are confusing 

consumers? 



Can consumers identify 3 dry  
CB wine styles?  
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Q2: How does CB wine style knowledge 

influence Gen. Yõs wine preferences?  
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Q3: Are there any specific wine style 

drivers of liking for Gen. Y? 



General wine preference; LS Means

white red white AND red

General wine preference
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Q4: What influences Gen. Y consumersõ 

wine purchases & consumption? 



For which occasions do Gen. Y  
consumers purchase wine? 


